® ZDARMA PRO ODBERATELE

na reklaomy, které
prodavaji

Hotova zadani pro videa, fotky a texty. Zkopiruj, dopln produkt a

generuj.

PRIRUCKA - 2026

Al promptu

OBRAZKY VIDEA 9:16 TEXTY A HOOKY CESKY + EN PROMPTY
01 02 03 ! 05
Produktové fotky LifestyleaUGC Videa 9:16 Socidlni sité Texty a hooky
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WOODY - 25 AI PROMPTU NA REKLAMY

NEZ ZACNES

JAK S TIM PRACOVAT

Jak s témi prompty pracovat

Ahoj, tady Woody. S Al délam reklamy, videa, fotky a obsah pro znacky. Tyhle prompty

nejsou kouzelne formulky, ale pevna kostra: modelu feknou, co ma ukazat, jak to ma

v v

vypadat a kde to pobézi. Ty doplnis$ jen svUj produkt.

o1

Zkopiruj prompt

Cely text z ramecku. Je anglicky,
protoZe tak mu modely rozumi
nejlepe.

Co dosadit do zavorek

02

Dopln [ZAVORKY]

Nahrad' vSechno v hranatych

zavorkach. Cim konkrétnéji, tim

lepSi vysledek.

[PRODUKT] co prodavas, i s tvarem a materialem [CILOVKA]
[BARVA] barva pozadi nebo barva tve znacky [0SOBA]
[PROSTREDI ] kde se scéna odehrava [PRINOS]
[PROBLEM] co zakaznika trapi pred nakupem [ZNACKA]

o3

Generuj a dolad’

Udélej vic variant, vyber nejlepsi
auprav vzdy jen jednu vec.

komu to prodavas, tfeba ,busy moms in
their 30s"

kdo je na fotce nebo ve videu
hlavni vysledek, ktery zakaznik ziska

nazev tve firmy nebo znacky

DuleZité: do obrazovych a video promptl pi§ hodnoty anglicky, napriklad amber glass serum bottle with a gold
dropper. Do textovych promptl klidné Cesky.

Kde to funguije

OBRAZKY

GPT Image
Nano Banana
Midjourney

Kapitoly 01, 02 a ¢ast 04. Pomeér
stran nastav i v nastroji.

wooDbY - AIWOO.CZ

VIDEO

Kling
AV/=Ye)
Seedance

Kapitola 03. Nejlépe s hotovou
fotkou jako start frame.

TEXT

Claude
ChatGPT

Kapitoly 04 a 05. Vystup si vzdy
rekni Cesky.
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ZAKLAD,

KTERY PLATI VSUDE

4 pravidla dobrého reklomniho
promptu

L

Zacni produktem, ne ndladou

Model musi vedét, co pfesné ma ukazat. Popis tvar,
material, barvu a etiketu. Amber glass bottle with
a gold dropper je zadani, ,krasna kosmetika“ je jen
prani.

3

Rekni, kde to pobézi a co tam
nechces

Pomeér stran, platforma a misto pro text. Stories

potrebuji 9:16, feed 4:5. A napis, co tam byt nema:

no text, no extra logos.
Obsah
o1 Produktové fotky
02 Lifestyle a UGC fotky
o3 Krdatkad videa a reklamy 9:16
o4 Socidlni sité: prispévky a carousely
(0123 Texty a hooky pro reklaomy

2

Miuv jako fotograf a
kameraman

Svétlo, objektiv, clona, uhel a pohyb kamery. Na
softbox key light, 85mm, f/2.8modelyreaguji
mnohem pfesngji nez na slova jako ,krasny* nebo
,profesionalni®.

4

Mén vzdy jen jednu véc

Kdyz vysledek nesedi, neprepisuj cely prompt. Uprav
svétlo, nebo Uhel, nebo pozadi a porovnej. Jen tak
zjistis, co opravdu funguje.

str.

str.

str.

SiisTe

str.

03

10

12
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KAPITOLA 01

Produktové fotky

Zaklad kazdé kampané. Cisty packshot, detail materialu a par stylizovanych scén ti pokryji e-shop, web
i prvni reklamy. Kdyz mas fotku skutec¢ného produktu, pridej ji ke kazdemu promptu jako referenci.

01 Studiovy hero packshot OBRAZEK |  4:5

Kdy to pouzit: hlavni fotka do e-shopu, na web nebo do reklamy.

PROMPT - EN ZKOPIRUJ A DOPLN

Premium studio packshot of [PRODUKT] standing upright, centered, turned 15 degrees toward the
camera. Seamless [BARVA] paper backdrop with a soft gradient falloff. Large softbox key light
from the upper left at 45 degrees, white bounce card on the right, thin rim light from behind
to separate the edges. Crisp controlled reflections, true-to-life [MATERIAL] texture, subtle
contact shadow on the floor. Shot on a 100mm macro lens at f/8, eye level, tack sharp across
the whole product. Clean commercial look, no props, no text, no extra logos. Aspect ratio
4:5.

Nahraj fotku skuteé¢ného produktu jako referenci. Model pak drzi tvar i etiketu a ty ménis jen scénu kolem.

02 Produkt v zZiviu OBRAZEK 4:5

Kdy to pouzit: napoje, kosmetika a vSechno, co ma pUsobit svéze.

PROMPT - EN ZKOPIRUJ A DOPLN

High-speed commercial shot of [PRODUKT] suspended mid-air, surrounded by a frozen splash of
[TEKUTINA] and floating [INGREDIENCE]. Dark backdrop with one strong backlight that makes
every droplet glow, plus a soft front fill so the label stays readable. Captured at 1/8000 s,
85mm lens, f/5.6, product perfectly sharp, droplets crisp with slight motion trails at the
edges. Moody, saturated, premium beverage advertising style. Generous negative space at the
top for a headline. Aspect ratio 4:5.

Pi§ konkrétni ingredience, tieba lime slices, mint leaves, ice cubes. Obecné ,fruits* da obecny vysledek.
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03 Podstavec a stiny 0BRAZEK 4:5

Kdy to pouzit: kosmetika, Sperky, elektronika, kdyz chces$ luxusni minimalismus.

PROMPT - EN ZKOPIRUJ A DOPLN

Minimalist luxury product photo of [PRODUKT] placed on a raw travertine pedestal. Warm late
afternoon sunlight from the right casting long, sharp palm leaf shadows across a [BARVA]
plaster wall. Soft haze in the air, gentle warm color grade, natural imperfections in the
stone. 70mm lens, f/4, camera slightly below the product so it feels monumental. Editorial
composition, product in the lower third, lots of calm space above. No text. Aspect ratio 4:5.

Stiny prodavaji naladu. Vymén palmoveé listy za okenni ram, Zaluzie nebo olivovou vétev a mas tfi rlizné
kampane.

O4 Flatlays pribéhem oBRAZEK ) (1:1

Kdy to pouzit: sady, bali¢ky, produkty z vice ¢asti a feed na Instagramu.

PROMPT - EN ZKOPIRUJ A DOPLN

Top-down flat lay of [PRODUKT] in the exact center, surrounded by 5 to 7 carefully arranged
items that tell the story of [CILOVKA] using it: [PREDMETY]. Knolling style with consistent
spacing and right angles, [BARVA] linen background, soft diffused daylight from a large
window above, very subtle shadows. 50mm lens, camera perfectly perpendicular, f/8, everything
in focus. Clean, organized, aspirational. No hands, no text. Aspect ratio 1:1.

W Predmeéty kolem vybirej podle zakaznika, ne podle produktu. Hrnek kavy a diar feknou ,pracujici mama*
rychleji nez jakykoli text.

05 Makro detail materidlu OBRAZEK |  4:5

Kdy to pouzit: kdyz je kvalita v detailu: textura, Sev, povrch, konzistence krému.

PROMPT - EN ZKOPIRUJ A DOPLN

Extreme macro close-up of [PRODUKT], focusing on [DETAIL]. Raking light from a low side angle
that reveals every fiber, grain and micro texture of the [MATERIAL]. Shallow depth of field

with a thin plane of focus and a creamy falloff into soft bokeh. 100mm macro lens, /2.8, 1:1
magnification feel. Rich, tactile, almost touchable. Neutral color grade with true colors. No

text. Aspect ratio 4:5.

1 Makro se skvéle hodi jako druhy slide carouselu nebo jako stfih ve videu hned po hooku. Ukaze kvalitu bez
jedineho slova.
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KAPITOLA 02

Lifestyle a UGC
fotky

Lidé kupuiji od lidi. Tyhle prompty délaji fotky, které vypadaji jako od skute¢nych zékaznikd, ne ze
studia. Pozor na jedno: Al postavy jsou ilustracni, nikdy je nevydavej za skute¢ne recenze.

(@] Selfie s produktem OBRAZEK ) | 9:16

Kdy to pouzit: reklamy, které nemaiji vypadat jako reklama.

PROMPT - EN ZKOPIRUJ A DOPLN

Authentic smartphone selfie of [0SOBA] holding [PRODUKT] next to their face, genuine half
smile, looking straight into the front camera. Shot in a real [PROSTREDI] with a bit of
everyday mess visible in the background. Natural window light, slightly uneven exposure, mild
front camera wide angle distortion, visible skin texture and pores, no retouching, no studio
look. Casual clothes. Feels like an unsponsored post from a real customer. Vertical 9:16.

IS4l Cim vic ,chyb* popises, tedy nerovné svétlo, nepofadek nebo pory, tim uvéfitelngjsi vysledek. Dokonalost
UGC zabiji.

07 Produkt v ruce na ulici OBRAZEK | 4:5

Kdy to pouzit: chces$ ukazat velikost produktu a realné pouziti venku.

PROMPT - EN ZKOPIRUJ A DOPLN

POV photo of a hand holding [PRODUKT] toward the camera on a busy street in [MESTO] at golden
hour. Product sharp in the foreground, street, people and warm light softly blurred behind.
Shot on a smartphone main camera, natural HDR look, slight lens flare from the low sun,
realistic hand with natural nails. Candid, spontaneous, lived-in. No text. Aspect ratio 4:5.

Ruce jsou pro Al pofad nejt&zsi. Vygeneruij 4 varianty a vyber tu, kde sedi prsty, nebo ruku oprav inpaintingem.
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WOODY - 25 AI PROMPTU NA REKLAMY KAPITOLA ©2 - LIFESTYLE A UGC

08 Ranni rutina 0BRAZEK 4:5
Kdy to pouzit: kosmetika, jidlo, doplfiky a produkty na kazdy den.

PROMPT - EN ZKOPIRUJ A DOPLN

Candid lifestyle photo of [0SOBA] using [PRODUKT] as part of a calm morning routine in a
bright [PROSTREDI]. Soft morning sun streaming through sheer curtains, warm highlights,
gentle shadows. Captured mid-action, not posing, eyes on the product. 35mm lens, f/2,
documentary style, natural colors with slightly lifted shadows, light film grain. Empty space
on the left side for text. Aspect ratio 4:5.

Slovo ,mid-action® udéla z pdzovani skutecny okamzik. Pfidej konkrétni ¢innost, tieba nanaseni krému nebo
nalévani do hrnku.

09 PFed apo OBRAZEK ilgdl
Kdy to pouzit: produkt resi viditelny problém a chces ho ukazat na jednom
obrazku.
PROMPT - EN ZKOPIRUJ A DOPLN

Split screen image divided vertically into two equal halves. Left half: [PROBLEM] shown
realistically, cooler and slightly desaturated tones, flat light. Right half: the same scene
with the same framing after using [PRODUKT], warm natural tones, soft flattering light,
[PRODUKT] visible in the corner. Identical camera angle and composition on both sides, 50mm
lens, photorealistic, believable and not exaggerated. No text. Aspect ratio 1:1.

Vysledek ,po* drz uvéfitelny. Pfehnana proména plsobi jako podvod a u zdravi nebo kosmetiky mdzes narazit
na pravidla reklamnich platforem.

10 Unboxing shora 0BRAZEK 9:16

Kdy to pouzit: e-shopy, predplatné a darkova baleni.

PROMPT - EN ZKOPIRUJ A DOPLN

Overhead smartphone shot of two hands opening a [BARVA] shipping box on a wooden table,
revealing [PRODUKT] nestled in tissue paper with a small thank you card. Natural daylight
from a nearby window, cozy home setting, a coffee mug and a phone partly in frame. Slightly
imperfect framing like a real customer filming for social media, realistic textures, crisp
focus on the product. No readable text on the card. Vertical 9:16.

Pouzij tenhle obrazek jako start frame pro video model. Sta&i dopsat ,hands lift the product out of the box* a
mas unboxing video.

wooDbY - AIWOO.CZ o7 / 14
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KAPITOLA 03

Kratka videa a
rekicomy 9:16

Reels, TikTok i Shorts jedou na vysku. Kazdy prompt popisuje zabér, pohyb kamery, svétlo a delku, aby
video model nemusel hadat. Nejstabilngjsi vysledky dostanes, kdyz za¢nes z hotove fotky jako start

frame.
11 Hero reveadl produktu VIDEO ) 5 S
Kdy to pouzit: Uvodni zabér reklamy nebo launch nového produktu.
PROMPT - EN ZKOPIRUJ A DOPLN

Vertical 9:16 product commercial, 5 seconds. Start in near darkness, a thin beam of warm
light sweeps across the frame and gradually reveals [PRODUKT] standing on a glossy black
surface. Slow 180 degree orbit around the product at product height, smooth gimbal motion.
Light glints travel along the edges of the [MATERIAL], fine dust particles float in the beam.
End on a clean front view with the logo facing the camera, product centered, empty space
above for a headline. Cinematic, premium, high contrast, shallow depth of field.

il Dej modelu jako start frame svij packshot z kapitoly 01. Video pak drzi presny tvar produktu a nevymysli si
etiketu.

12 UGC tcllking head VIDEO 8 S

Kdy to pouzit: recenze, doporuceni a format ,tohle mi zménilo rano*.

PROMPT - EN ZKOPIRUJ A DOPLN

Vertical 9:16 handheld selfie video, 8 seconds. [0SOBA] in their [PROSTREDI] talks directly
to the front camera with natural energy, lifts [PRODUKT] up to show it, then points at it
while smiling. Subtle handheld shake, natural daylight, authentic everyday look, no beauty
filter, realistic lip sync and micro expressions. They say: "[REPLIKA]". Casual and honest,
like a friend recommending something on TikTok.

sl Na 8 sekund staci jedna kratka véta. Kdyz model nemluvi Cesky pfirozené, nech repliku anglicky a ¢estinu
dodej dabingem nebo titulky.
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13 Hook, ktery zastavi pcalec VIDEO ) | 3 s
Kdy to pouzit: prvni 2 az 3 sekundy reklamy, ktere rozhodnou, jestli se na ni nékdo
podiva.
PROMPT - EN ZKOPIRUJ A DOPLN

Vertical 9:16 video, 3 seconds, a scroll-stopping opening shot. Extreme close-up of [PRODUKT]
that suddenly [AKCE], for example drops into water, gets squeezed or snaps open, captured in

slow motion as if filmed at 120 fps. Bold [BARVA] background, punchy contrast, camera locked

off, then a fast push in on the moment of impact. Crisp detail, satisfying ASMR-1like moment,

no text on screen.

Hook nemusi produkt vysvé&tlovat. Musi jen vyvolat otazku ,co se to stalo?". Vysvétleni pFijde ve druhém
zabéru.

14 Produkt v pohybu VIDEO ) 6 S
Kdy to pouzit: sport, moda, gadgety, prosté produkt v akci.

PROMPT - EN ZKOPIRUJ A DOPLN

Vertical 9:16 cinematic lifestyle shot, 6 seconds. [0SOBA] uses [PRODUKT] while [CINNOST] in
[PROSTREDI] at golden hour. The camera tracks alongside them at walking pace on a smooth
gimbal, then slowly pushes in to a medium close-up of the product in use. Warm backlight,
natural lens flare, 35mm anamorphic look, gentle film grain. Realistic body movement and
physics, product clearly recognizable in every frame.

Pohyb kamery pis jako jednu jasnou vétu. Dva pohyby v péti sekundach jsou maximum, vic model vétsinou
zmate.

15 Proména v jednom zdbéru VIDEO | 6 S

Kdy to pouzit: proména mistnosti, pleti, vlasd, auta nebo jidla.

PROMPT - EN ZKOPIRUJ A DOPLN

Vertical 9:16 video, 6 seconds, camera locked off on a tripod. Start: [STAV PRED], dull flat
lighting, muted colors. At second 2 [PRODUKT] enters the frame and is used, then the scene
transforms smoothly in one continuous shot into [STAV PO], with warmer light and richer
colors. Same framing and angle throughout, realistic transition, no morphing faces, no cuts.
End on a clean hero frame with the product in focus.

Nejlip funguije start frame a end frame. Viygeneruj obé fotky zvlast podle promptu Pfed a po a video model jen
dopocita prechod.

09
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KAPITOLA 04

Socidlni sité:
prispevky a
carousely

Mix obrazovych a textovych promptu. Vizual zastavi palec, text udrzi pozornost a dobry carousel si lidé
ulozi. Textove prompty vkladej do Claude nebo ChatGPT, vystup dostanes ¢esky.

16 Titulni slide carouselu OBRAZEK |  4:5

Kdy to pouzit: prvni slide, ktery musi zastavit scrollovani.

PROMPT - EN ZKOPIRUJ A DOPLN

Instagram carousel cover, aspect ratio 4:5. Bold editorial layout: [PRODUKT] cut out and
placed on the right, oversized and slightly cropped by the frame edge. The left side is a
large empty area of solid [BARVA] reserved for a headline. Subtle paper grain texture, soft
drop shadow under the product, high contrast, modern magazine aesthetic. Keep all text areas
completely empty, no letters, no logos.

Text dopi$ aZ v Canvé nebo Figmé. V generovaném ceském textu se &asto objevi chyby v diakritice.

17 Série slidt v iednom stylu 0BRAZEK 4:5

Kdy to pouZit: carousel, kde musi vSechny slidy vypadat jako jedna série.

PROMPT - EN ZKOPIRUJ A DOPLN

Create a consistent series of 5 images for an Instagram carousel about [TEMA], each in 4:5.
Shared visual system across all slides: same [BARVA] background, same soft top light, same
35mm lens and camera height, same minimal props. Slide 1: [PRODUKT] hero shot. Slide 2:
close-up of the key detail. Slide 3: the product in use by [CILOVKA]. Slide 4: the product
with its everyday companions. Slide 5: the packaging with empty space for a call to action.
No text in any image.

KdyZ model generuje po jednom obrézku, nahraj prvni hotovy slide jako stylovou referenci ke véem dalSim.
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18 Popisek, ktery prOdéVé TEXT CAPTION

Kdy to pouZit: caption k prispévku, kdyz nevis, jak zacit.

PROMPT - EN ZKOPIRUJ A DOPLN

You are a social media copywriter for [ZNACKAJ, writing in Czech for [CILOVKA]. Write 3
Instagram captions for a post about [PRODUKT]. Structure each one: a first line hook under 10
words that works before the "more" cut, then 2 to 4 short lines about one specific benefit
([PRINOS]) told through a real everyday situation, then a soft call to action that invites a
comment or a save. Tone: [TON]. No clichés, max 2 emojis, no hashtags in the text. Then give
me 5 relevant hashtags separately.

Posli modelu 2 aZ 3 své nejlepsi popisky jako ukéazku. Styl znacky pochopi rychleji nez z jakéhokoli popisu.

19 Osnova carouselu TEXT ) | 7 SLIDU

Kdy to pouzit: vzdélavaci carousel, ktery si lide ukladaji.

PROMPT - EN ZKOPIRUJ A DOPLN

Act as a content strategist. Create an Instagram carousel outline in Czech about [TEMA] for
[CILOVKA], 7 slides. Slide 1: a curiosity hook headline (max 8 words) that promises a
specific outcome. Slides 2 to 6: one practical tip per slide, each with a headline of max 6
words and a body of max 25 words. Slide 7: a short summary plus a call to action to save the
post and follow [ZNACKA]. For each slide, also suggest one visual idea I can generate with an
image model.

Vizuélni ndpady z vystupu vioz do pfedchoziho promptu na sérii slidd. Text i obrazky pak drzi jednu linku.

20 Mésic obsahu za minutu TEXT ) | PLAN

Kdy to pouzit: nevis, co postovat, a potrebujes plan na 30 dni.

PROMPT - EN ZKOPIRUJ A DOPLN

You are a social media strategist for [ZNACKA], which sells [PRODUKT] to [CILOVKA]. Create a
30 day content plan in Czech as a table with columns: day, format (reel, carousel, story,
static post), content pillar, hook (first sentence) and a one line description. Balance the
pillars: 40% education, 30% behind the scenes and customer stories, 20% entertainment, 10%
direct offer. Base the ideas on real customer problems such as [PROBLEM]. Avoid generic ideas
like "motivational quote".

Ze 30 ndpadl vyber 10 nejsilngjsich a ty natod. Plan je mapa, ne povinnost.
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KAPITOLA 05

Texty a hooky pro
reklaomy

Prompty pro Claude nebo ChatGPT. Zadani je anglicky, vystup chces Cesky: model tak pfesné pochopi
strukturu a ty dostanes text pro své zakazniky. Cim vic skute¢nych informaci o produktu dodas, tim
lepSi text dostanes.

21 20 hookt z péti uhlG TEXT HOOKY

Kdy to pouzit: prvni véta videa nebo reklamy.

PROMPT - EN ZKOPIRUJ A DOPLN

You are a direct response copywriter. Write 20 hooks in Czech for a short video ad about
[PRODUKT] for [CILOVKA]. Use 5 different angles, 4 hooks each: 1) a specific pain point
([PROBLEM]), 2) a curiosity gap, 3) a bold contrarian statement, 4) a relatable everyday
moment, 5) a direct promise of [PRINOS]. Each hook must be speakable in under 3 seconds (max
10 words). Natural spoken Czech, no marketing clichés. Mark your top 3 and explain each
choice in one sentence.

Netestuj jeden hook. Nato¢ stejné video se 3 rliznymi zadatky a nech rozhodnout vysledky reklamy.

22 Scéndr reklamy na 15 sekund TEXT ) | SCENAR

Kdy to pouzit: potfebujes scénar pro UGC nebo Al video reklamu.

PROMPT - EN ZKOPIRUJ A DOPLN

Write a 15 second vertical video ad script in Czech for [PRODUKT], target audience [CILOVKA].
Format it as a table with columns: time, what we see, what we hear (voiceover or dialogue),
on-screen text. Structure: @ to 3 s hook, 3 to 10 s the problem and the product as the
solution with one concrete benefit ([PRINOS]), 10 to 15 s proof or demo and a clear call to
action ([NABIDKA]). Spoken lines must sound natural, max 35 words in total. Then write 2
alternative hooks for A/B testing.

Sloupec ,co vidime* prepis do video prompt(i z kapitoly 03. Kazdy fadek tabulky je jeden zabér.
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23 Texty pro Meta Ads TEXT ADS

Kdy to pouzit: primarni text, nadpis a popis pro reklamu na Facebooku a Instagramul.

PROMPT - EN ZKOPIRUJ A DOPLN

You are a performance copywriter. Write ad copy in Czech for Meta Ads promoting [PRODUKT] to
[CILOVKA]. Give me 3 variants, each with: primary text (the first 125 characters must work on
their own, max 300 characters in total), headline (max 4@ characters) and description (max 25
characters). Variant A focuses on the pain point [PROBLEM], variant B on the desired result
[PRINOS], variant C on social proof without inventing any numbers. Call to action: [NABIDKA].
No ALL CAPS, no fake urgency.

il Mas skutecné recenze nebo pocty zakaznikd? Vioz je do promptu. Socialni dlkaz pak stoji na pravdé, ne na
vymyslenych Cislech.

24 Silnéjsi nabidka TEXT NABIDKA

Kdy to pouzit: landing page, e-mail nebo akce, kdyz potrebujes vyladit, co
vlastné nabizis.

PROMPT - EN ZKOPIRUJ A DOPLN

Act as an offer strategist. My product is [PRODUKT], my customer is [CILOVKA] and their
biggest obstacle is [PROBLEM]. Before you start, ask me up to 3 clarifying questions. Then
help me build a stronger offer: 1) rewrite the core promise in one clear sentence, 2) list
the 5 most common objections with a short answer to each, 3) suggest 3 bonuses or guarantees
that remove risk without discounting the price, 4) write a landing page headline and
subheadline in Czech.

Nech model nejdfiv klast otazky. Odpovédi na né jsou Easto cennéjsi nez samotny vysledek.

25 PFepié to iclko clovék TEXT EDITACE

Kdy to pouzit: text od Al nebo od tebe zni moc reklamné.

PROMPT - EN ZKOPIRUJ A DOPLN

Rewrite the following ad text in Czech so it sounds like a real person talking to a friend,
not like a brand. Keep the meaning and the call to action. Rules: short sentences, concrete
words instead of abstract ones, no buzzwords (such as revolutionary, unique, innovative), no
exaggerated claims, active voice, max one exclamation mark. Target reader: [CILOVKA]. Give me
2 versions: one more casual, one more premium. Text: [VLOZ TEXT]

Pust ho na kazdy text, ktery vygenerujes podle pfedchozich promptd. Je to posledni filtr, po kterém se text
¢te sam.
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Chces, abych to udélal
Zc tebe?

Prompty jsou start. Kdyz nechces ladit modely, hlidat konzistenci produktu a
stfihat videa, rad to vezmu za tebe. Od napadu po hotovou kampan.

o1 Al video reklomy 02 UGC videa a fotky
03 Obsah na socidlni sité 02 Produktové fotky
05 Weby o6 Alworkshopy pro firmy

Napis mi pres aiwo0.cz. Ozvu se a

[ ]
alwoo.cz — domluvime, co tvé znacce dava smysl.

CO DAL, JESTE DNES

Vyber 3 prompty, ktere sedina Ukladej si nejlepsi vysledky i s Co funguje, pust do reklamy a
tvdj produkt, a vyzkousej je. promptem. Vznikne ti vlastni testuj proti sve dosavadni verzi.
knihovna.
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